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CHAIR STATEMENT

DAVID PEMSEL, CHAIR

The 2024/25 Annual Report provides a moment to re ect on
the work of the British Fashion Council (BFC), as well as on our
strategy and e ectiveness. It also marks the end of Caroline
Rush s 16-year tenure as CEO. | want to take this moment to
thank Caroline for her signi cant impact, resilience, and energy
during this time.

| am pleased to report that we have restored our nances to
pre-pandemic levels, achieving record revenue and balance
sheet reserves this year. As we look to the future under the new
leadership of Laura Weir, this strong nancial foundation will
enable us to continue our vital work, evolving our programmes
to meet the changing needs of designers and students,
ensuring our support is both relevant and impactful.

The BFC champions British fashion on the world stage through
its pioneering programmes and events. The current geopolitical

climate remains challenging and volatile, and we understand
that many businesses within our network are constantly re-
evaluating their plans and adapting to immediate needs while
considering their strategy and long-term goals. In this context,
our focus has remained steadfast to drive meaningful impact
through commercial creativity and collaboration. The power of
collaboration within our network is both inspiring and essential
as we continue to innovate.

As a not-for-pro t organisation with a clear purpose, we
measure our success by our revenue and our ability to invest in
our annual activities, which ultimately support the UK fashion
industry. Each year, we raise signi cant funding to reinvest in
our world-class programmes and events that promote British
fashion internationally and create an environment in which the
industry can thrive.

This year, we generated over £14 million in revenue through
three major funding sources: government, commercial and
philanthropic activities which were directed towards the full
portfolio of BFC programmes across the BFC Group as detailed
in this report. Government funding accounts for 23% of our total
funding, and we are focused on increasing this percentage to
re ect the signi cant impact the fashion and creative industries
have. While we are advocating for increased government
support, we remain focused on strengthening commercial and
philanthropic income streams and will create opportunities in
these areas. Fashion is a major business that deserves more
recognition for its economic and cultural contributions, driving
UK PLC and enhancing our international reputation.

The BFC s strategy to build a solid membership base that
includes diverse businesses, from SMEs to established brands
and broader industry participants, is in response to the

needs of the industry, and its convening power and is proving
e ective. We set ambitious targets, and | am pleased to report

that we now have an engaged membership base of over 200,
contributing 9% to our total revenue. This is serviced by our
events, programmes, and initiatives.

Innovation

Future-proo ng and preparing businesses at all stages for
change by embracing innovation.

This year marks the 5th year of The Institute of Positive Fashion
(IPF). The IPF unites industry leaders, government, and
academic institutions to support the UK s transition to a circular,
low-carbon, and socially responsible fashion industry. The IPF
has delivered two programmes, Circular Fashion Innovation
Network (CFIN) and the Low Carbon Transition Programme
(LCT) this year. Both supported by UK Government.

EDI is essential and through the ndings in the inaugural 2023
BFC Fashion Census, the ndings proved that EDI is not only
essential from an inclusivity perspective but makes business
sense. This study is for the industry to provide boards with the
insight they need to inform decision-making. What was clear
was that we need the dataset, and we plan to follow up on this
work with the next report in the FY25/26. There is so much more
work to be done, and this work needs to be accelerated.

Digital Fashion, speci cally Al is a conversation in board rooms
everywhere and central to government s industrial strategy.
Fashion will play an integral part in this and our role is to
connect the needs of industry and create the opportunity and
regulation to support its success.
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CHAIR STATEMENT

DAVID PEMSEL, CHAIR

Responsible Growth

Establish connections, insights, and opportunities to collectively
support our industry in its growth and provide access for new
talent.

Member and Patron Events: The BFC s Members & Patrons
community is designed to foster industry connections and
support designer growth. In the past year, 208 designer
members (including 52 new) engaged in 20 events covering
key topics such as digital supply chains, leadership, and
employment law.

BFC Patrons continue to play a vital role in fostering industry-
wide collaboration and innovation by connecting individuals
and businesses to exchange ideas and drive positive change
within the fashion sector. The BFC Patronage re ect the UK
Fashion Industry, in 2024, the BFC experienced signi cant
growth in stakeholder engagement, particularly among retailers
and landowners, who now make up 84% of total BFC Patrons,
this year we welcomed 20 new retail patrons.

Furthermore, the City Wide Celebration (CWC) initiative has
continued to gain momentum, with 30 new patrons joining since
2023. This growing network has been instrumental in engaging
the wider public and strengthening support for both retail and
designer communities across the UK.

BFC Foundation

In FY24/25, the BFC distributed £1.2m in funds to designers
and students via the BFC s grant-giving initiatives, including our
named scholarships with Chanel, Dior MEN and Joe Casely-
Hayford, and talent support initiatives BFC NEWGEN, BFC
Fashion Trust, BFC/GQ Designer Fashion Fund and BFC/Vogue
Designer Fashion Fund.

Global Ampli cation
Continuing to build platforms to amplify excellence in creativity
and its role in UK cultural in uence.

In 2024, London Fashion Week (LFW) celebrated its 40th
anniversary, highlighting its legacy as a global platform for
British creativity and innovation.

In June, British menswear took centre stage with the 40 for 40
cultural programme, opened by David Beckham, showcasing
storytelling, craftsmanship, diversity, and sustainability.

In September, LFW featured a mix of renowned and emerging
designers, complemented by retrospective exhibitions, panel
discussions, and a 10 Downing Street reception. A highlight
was the LFW40 Icons Party, celebrating fashion pioneers.

The City Wide Celebration also expanded beyond London to
Manchester and Newcastle.

In February 2025, LFW continued to focus on supporting
designers commercially, launching The London Fashion

Week Shop and a Designer Showcase to strengthen global
connections and reinforce LFW as a key fashion platform for the
future.

The Fashion Awards, organised by the BFC and presented
by principal partner Pandora, served as a key fundraiser for
the BFC Foundation Charity, raising £539,000 to support the
next generation of British fashion talent. Celebrating fashion s
impact at the intersection of culture and entertainment, the
event honoured 16 winners, selected by an international panel
of over 1,000 industry experts. Hosted by Maya Jama and Kojey
Radical, the ceremony featured standout performances from
Chloe and Halle Bailey, WizKid, and Debbie Harry. A digital-

rst approach, including red carpet content by creators Maurice
Kamara and Lyas, helped broaden reach and engagement.
The evening s elevated production and immersive experience
reinforced the event s reputation as a global celebration of
creativity, purpose, and excellence in fashion.

Thank you to the BFC Executive Board Caroline Issa, Ciara
Byrne, Jamie Gill, June Sarpong, Laura Strain, Lynda Petherick,
Scott Morrison, Sian Westerman and observer Justine Simons.
Thank you to Caroline Rush for her leadership and for setting us
up for the next chapter.

Thank you to our committees, advisory boards and government
funders including the Mayor of London (MOL), Department of
Business and Trade (DBT) and Department of Culture Business
and Sport (DCMS).

The work we deliver is guided by our mission to champion
British fashion on the world stage. This Annual Report re ects
our e orts across three strategic pillars: Responsible Growth,
Relentless Innovation, and Global Ampli cation. While the
environment remains challenging, marked by economic

and global uncertainty, the UK fashion industry continues to
demonstrate resilience, creativity, and a bold entrepreneurial
spirit. Our role is to ensure that this energy is supported with
the right platforms, resources, and advocacy.

As we look ahead, we do so with clarity and conviction: British
fashion will not only continue to navigate change but will lead
it, setting new global standards and shaping the industry s
future.

This year recognised a moment of change for the BFC and
through governance and stability we are set up to welcome a
new era under the leadership of Laura Weir.
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CEO STATEMENT

CAROLINE RUSH CBE, CEO

This marks my nal Annual Report as CEO of the
British Fashion Council a moment both to re ect
on the organisation s impact this year and to
consider how the UK fashion industry has evolved
over the past 16 years.

When | began this journey, my ambition was clear: to build

a nancially stable organisation, put British fashion rmly

on the global map, strengthen our international reputation,
and nurture a diverse and inclusive creative community. | am
proud of the progress we have made and excited for what lies
ahead.

The UK fashion industry stands as a vital cultural and economic
force. With the right strategic backing, it has the potential to
drive even greater growth, innovation, and global in uence.
Fashion is part of the UK s creative DNA  a sector that
consistently punches above its weight.

Fashion as a Strategic National Asset

Economic Powerhouse

The UK fashion and textile industry contributes £29 billion

in GVA and supports 800,000 jobs from design and
manufacturing to retail and marketing. But this is only the
beginning. Imagine the growth we could unlock by further
investing in design talent, reviving manufacturing, and leading
the global movement in sustainable fashion.

Global In uence & Soft Power

British fashion is world-renowned. Our designers shape global
trends, our heritage brands are internationally revered, and
our fashion weeks are cultural milestones. This soft power is

a unique asset that strengthens Brand Britain and attracts
international investment, tourism, and admiration.

Innovation Hotbed

Fashion is a testbed for future-facing technologies from
sustainable materials and ethical production to Al-driven design
and digital commerce. The UK textile industry enables innovation
across other sectors too, including healthcare, aerospace,
construction, and defence. You cannot champion innovation
without empowering the industries that will drive it forward.

Regional Regeneration

Beyond London, the UK is home to extraordinary fashion talent
and rich manufacturing heritage. Investing in regional hubs,
vocational training, and skills development can revive local
economies, foster pride, and contribute meaningfully to the
levelling-up agenda.

Youth Employment & Skills

Fashion o ers diverse, creative, and technical career paths.
By supporting apprenticeships, vocational programmes, and
digital education, we can equip the next generation with in-
demand skills, while enabling their participation in a more
circular, sustainable economy.

In recent years, one of my priorities has been to ensure that
my successor is set up for long-term success, and that the
organisation remains future-ready. The UK fashion industry
must continue to innovate, adapt, and lead and the British
Fashion Council must be its strongest champion.

The work we deliver is de ned by our mission to champion
British fashion on the world stage. This Annual Report outlines
our work under three key pillars:

Innovation
Responsible Growth
Global Ampli cation

It remains a challenging environment. Businesses are
navigating a di cult economic climate, geopolitical
uncertainty, and the ongoing competitive disadvantages of
post-Brexit trading. Yet amid this complexity, the UK s creative
energy and entrepreneurial spirit remain unmatched. Our job
is to provide the platforms, resources, and advocacy that allow
our industry to thrive.

As | step down, | am incredibly proud of what we ve achieved.
Over the past 15 years, the BFC s revenue has more than
tripled, and the scale and impact of our work has grown
substantially. | am particularly pleased that we ve rebuilt our
nancial foundation to pre-pandemic levels, ensuring the
organisation is well-positioned for this next chapter.

| want to thank the BFC team, the BFC Board especially our
Chair David Pemsel who has guided us expertly through this
transition. Thank you to our partners, and all those in our
fashion community for their support, resilience, and belief in
our mission. And nally, | extend my warmest congratulations
to Laura Weir as she takes on the role of CEO. | am con dent
that the BFC will continue to evolve and ourish under her
leadership she has a great team and inspiring industry

to lead!
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THE BRITISH FASHION COUNCIL STRATEGIC VISION

STRATEGIC VISION

THE GLOBAL CONTEXT

FASHION IS A
UNIVERSAL LANGUAGE.

It fuels cultures, empowers identity,
elevates the everyday and is appreciated
by generation after generation for its
extraordinary creativity.

No other country in recent history has
produced more world-class designers
than the UK.

Beyond our remarkable spectrum of
home-grown businesses...

...across the global industry, our creativity
fuels some of the most iconic, valuable and
loved brands on the planet.

As an industry we employ over three
quarters of a million people.

We make an enormous contribution not
only to our economy, but to our national
reputation in global culture.

AND many more great years
still lie ahead.

THREE YEAR MISSION

CHAMPIONING BRITISH FASHION
AS A CREATIVE FORCE ON THE
WORLD STAGE

by

PIONEERING WORLD-CLASS
PROGRAMMES THAT UNLOCK AND
ELEVATE BRITISH CREATIVE TALENT

Fueled by

AN EXTRAORDINARILY DIVERSE
COMMUNITY OF ADVOCATES,
ICONS, EXPERTS AND FANS

We are

A NOT FOR PROFIT ORGANISATION
FOCUSED ON THE RESPONSIBLE
GROWTH, INNOVATION AND
AMPLIFICATION OF THE BRITISH
FASHION INDUSTRY.

HOW WILL WE DELIVER ON OUR PROMISE

1 BY RELENTLESS INNOVATION
Preparing Businesses for Positive Change
through embracing Innovation.

2 BY FUELLING RESPONSIBLE GROWTH
Develop a Dynamic, Inclusive and Uni ed
Community that Advocates for Creativity,
Innovation & Collectively Supports
the Industry to Grow and Talent to
gain access.

3 BY AMPLIFYING OUR NARRATIVE GLOBALLY
BFC Platforms to Continue to Evolve to Amplify
Excellence in Creativity and its Role in the UK’s
Cultural In uence.
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STRATEGIC PILLARS

RELENTLESS INNOVATION

Preparing businesses for positive change
through embracing innovation.

This pillar is focused on three key areas: Environment, DEI and Digital.
The approach is to convene the fashion industry, experts and
government to provide insight and inform the community.

Credit:
ERDEM
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RELENTLESS INNOVATION: INSTITUTE OF POSITIVE FASHION

INSTITUTE OF POSITIVE FASHION

Established by the BFC in 2020, the Institute Circular Fashion Innovation Network (CFIN)  The IPF aims to shape a fair, thriving, and

of Positive Fashion (IPF) serves as a climate In 2021, the IPF published its landmark future- t British fashion economy through the
think-and-action tank, bringing the industry Circular Fashion Ecosystem (CFE) report, whictiollowing objectives:
together to support the UK’s transition to set out a roadmap for systemic transformation

Continuing to support the industry to

a more sustainable and resilient fashion across the sector. Building on this foundation, ;
. o . . decarbonise and meet UN goals by 2050,
industry. Its mission is structured around CFE Phase 3—Implementation began in 2023 L . ;
L . . . . this will include aiming to substantially

three strategic pillars: Business Change with the launch of CFIN. This 10-year, industry- . .

- . . . . . . reduce GHG emissions as an industry by
through Circularity, Climate and Nature, and  wide strategy aims to redesign business 2030
Social Change. models_ and operational practices to embed Working with UK industry and UK

circularity and future-proof the UK fashion

The IPF brings together a cross-sectoral government for the fashion and textiles

network of industry leaders, policymakers, economy. industry to be part of UK’s formal climate
academics, and government to produce Low Carbon Transition Programme (LCT) targets, within the Nationally Determined
actionable research and policy-aligned Further advancing climate leadership, the Contribution (NDCs) by 2035
frameworks. All outputs are developed with LCT Programme, also launched in 2023, «  Establishing the foundations of a circular
reference to the United Nations targets and supported 50 London-based SMEs in creating fashion ecosystem in the UK by 2032 as
the UK’s broader industrial strategy. decarbonisation plans for their supply chains part of the 10-year industrial change

by 2030. This initiative directly supports the strategy

IPF Forum
The fth IPF Forum took place on the 20th
March 2025, aiming to drive the UK fashion

UK’s net-zero ambitions while strengthening

- . . . The IPF’s major research reports continue
SME resilience and innovation capacity. ) P

to inform government consultations, policy

industry toward a low-carbon, circular Moving Forward: Driving Systemic Change development, and funding strategies,
economy. The one-day event welcomed over for a Sustainable UK Fashion Industry ensuring the UK remains a global leader
300 attendees across the BFC community Five years after its launch, the IPF has built a in sustainable fashion.

including designers, brands, retailers, strong foundation to build both impact and

investors, innovators, academics, economists, scale and will continue to take a leading

government and policy makers. role on the topics of circular economy and

The event featured ve keynotes and ve decarbonisation. The BFC will continue to raise

panel discussions on decarbonisation, awareness of the work of the IPF externally

regulation alignment, and business innovation. and plans to help drive alignment and scale
decarbonisation outcomes for UK fashion.
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FINANCIAL REVIEW

FINANCIAL REVIEW

The British Fashion Council is pleased to report another
successful year, characterised by robust nancial
performance, particularly across its commercial operations.
This growth has enabled the organisation to further
strengthen its charitable programmes and provide
increased support to designers during a particularly
challenging year for the industry.

For the current nancial year ended 31 March 2025, total
income amounted to £14.1 million up from £12.1 million in
2024. Income was generated through a combination of
donations, government funding, charitable activities, and
trading operations. These results underscore the organisation s
continued commitment to supporting the British fashion industry
through strategic investment, collaborative partnerships, and
innovative programming.

Amid a year that continued to present both challenges and
opportunities across the broader cultural and economic
landscape, the BFC demonstrated nancial resilience while
advancing its mission to invest in world-class programme

and events that promote British fashion internationally. This
progress was made possible through the sustained support of
our partners, patrons, government, and stakeholders, whose
invaluable contributions have been instrumental in enabling
the delivery of the organisation s work.

The primary area of income growth in FY24/25 was LFW, which,
celebrating its 40th anniversary, generated £3.9 million in
revenue (2024: £1.7 million), representing a signi cant increase.
Government grant funding also rose to £3.2 million (2024: £2.7
million), re ecting the full-year impact of Innovate UK s support
of the CFIN, which commenced in September 2023.

The BFC also made further progress against the Executive
Board s three-year strategic objective to establish sustainable
revenue streams. This was re ected in a 14% increase in
Member and Patron income, which rose to £1.3 million (2024:
£1.1 million), alongside continued e orts to raise funds for the
BFC Foundation through The Fashion Awards.

While The Fashion Awards remained a cornerstone event

for fundraising and industry engagement, topline revenues
declined by 15% to £4.1 million, primarily due to reduced
hospitality sales - particularly from brand partners. Despite this,
the event successfully generated over £0.5 million in charitable
funds, which will underwrite a signi cant proportion of the BFC
Foundation s activities in the coming year, ensuring continued
support for emerging British talent and designers.

Operating expenses including sta costs, event production,
Iming, and partner activation costs increased in line
with revenue growth, rising by 17% to £14.1 million (2024
£12.1 million). The increase was primarily driven by higher
sta ng costs required to support expanded programmes.
Where possible, xed-term contracts were used to deliver
speci c projects, helping to manage overheads and maintain
operational exibility.

The nancial year concluded in line with expectations, with the
organisation reporting a modest surplus of £0.23 million (2024:
£0.34 million), maintaining a near breakeven position.
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ANNUAL ACCOUNTS

INDEPENDENT AUDITOR’S REPORT TO THE COMPANY MEMBERS OF

THE BRITISH FASHION COUNCIL

We have audited the nancial statements
of The British Fashion Council (the Parent
Company ) and its subsidiary (together the
Group ) for the year ended 31 March 2025
which comprise the consolidated income
and expenditure account, consolidated and
Company balance sheet, consolidated and
Company statement of changes in equity,
consolidated cash ow statement and notes to
the nancial statements, including a summary
of signi cant accounting policies. The nancial
reporting framework that has been applied
in their preparation is applicable law and
United Kingdom Accounting Standards,
including Financial Reporting Standard 102
The Financial Reporting Standard applicable
in the UK and Republic of Ireland (United
Kingdom Generally Accepted Accounting
Practice).

In our opinion, the nancial statements:

give a true and fair view of the state of
the Group s and of the Parent Company s
a airs as at 31 March 2025 and of the
Group s surplus for the year then ended;
have been properly prepared in
accordance with United Kingdom
Generally Accepted Accounting Practice;
have been prepared in accordance with
the requirements of the Companies Act
2006.

We conducted our audit in accordance with
International Standards on Auditing (UK)
(ISAs (UK)) and applicable law. Our
responsibilities under those standards

are further described in the Auditor s
responsibilities for the audit of the nancial
statements section of our report. We are
independent of the Group in accordance with
the ethical requirements that are relevant to
our audit of the nancial statements in the UK,
including the FRC s Ethical Standard, and we
have ful lled our other ethical responsibilities
in accordance with these requirements. We
believe that the audit evidence we have
obtained is su cient and appropriate to
provide a basis for our opinion.

In auditing the nancial statements, we have
concluded that the Director s use of the going
concern basis of accounting in the preparation
of the nancial statements is appropriate.

Based on the work we have performed, we
have not identi ed any material uncertainties
relating to events or conditions that,
individually or collectively, may cast signi cant
doubt on the Group and Company s ability to
continue as a going concern for a period of at
least twelve months from when the nancial
statements are authorised for issue.

Our responsibilities and the responsibilities
of the Directors with respect to going concern
are described in the relevant sections of this
report.

The Directors are responsible for the other
information. The other information comprises
the information included in the annual report,
other than the nancial statements and our
auditor s report thereon. Our opinion on

the nancial statements does not cover the
other information and, except to the extent
otherwise explicitly stated in our report, we do
not express any form of assurance conclusion
thereon.

Our responsibility is to read the other
information and, in doing so, consider whether
the other information is materially inconsistent
with the nancial statements or our knowledge
obtained in the audit, or otherwise appears

to be materially misstated. If we identify

such material inconsistencies or apparent
material misstatements, we are required to
determine whether this gives rise to a material
misstatement in the nancial statements
themselves. If, based on the work we have
performed, we conclude that there is a
material misstatement of this other information,
we are required to report that fact.

We have nothing to report in this regard.

Opinion on other matter prescribed by the
Companies Act 2006

In our opinion based on the work undertaken
in the course of our audit

the information given in the strategic
report and the Directors report for the
nancial year for which the nancial
statements are prepared is consistent
with the nancial statements; and
the strategic report and the Directors
report have been prepared in
accordance with applicable legal
requirements.

Matters on which we are required to report
by exception

In the light of the knowledge and
understanding of the Group and the
Parent Company and their environment
obtained in the course of the audit,

we have not identi ed material
misstatements in the strategic report or
the Directors report.
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ANNUAL ACCOUNTS

CONSOLIDATED INCOME AND EXPENDITURE ACCOUNT
FOR THE YEAR ENDED 31 MARCH 2025

Note 2025 2024
£ £
Donations and funding
Government Grants 3,176,415 2,702,856
Donations 985,533 893,792
Membership and patronage 1,262,235 1,106,085
Charitable activites
Fashion Awards 4,106,812 4,857,183
Education and talent support initiatives 320,050 660,966
Other trading "é{é‘tivities """"""""""""""""""""""""
London Fashion Weeks 3,867,590 1,680,474
Other commercial activities 348,213 195,710
Total income 14,066,848 12,097,066
Operating expenses 56  (14,066237)  (12,063406)
Operating surplus 6 611 33,660
'I'ﬁ‘t"éfést receivérb‘lyé and simii‘é}“income """""""""""""" ié5,663 """" 218,84(5"
Surplus on ordinary activities before tax 236,274 252,500
Tax on surplus"(ﬁ"h‘ordinary activiies s (7,543) """" 91,635
Surplus for the nancial year 228,731 344132

The above results derive entirely from continuing operations.

The Group has no comprehensive income other than the surplus above and
therefore no separate statement of comprehensive income has been presented.
The notes on pages 48 to 59 are an integral part of these nancial statements.
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ANNUAL ACCOUNTS

CONSOLIDATED AND COMPANY BALANCE SHEET

AS AT 31 MARCH 2025

Group Group ~ Company  Company
Note 31 March 2025 31 March 2024 31 March 2025 31 March 2024
£ £ £ £
Fixed assets

Intangible assets 10 7,220 2,126 7,220 2,126
Tangible assets 11 65,766 109,450 65,766 109,450
Total xed assets 72,986 111,576 72,986 111,576

Currentassets
Debtors 12 2,359,227 1,767,648 2,767,842 1,986,358
Cash at bank and in hand 8,958,564 9,177,822 1,808,837 2,453,444
11,317,791 10,945,470 4,576,679 4,439,802
Creditors: amounts falling due within one year 13 (1,816,812) (1,711,812) (1,772,269) (1,687,512)
Net current assets 9,500,979 9,233,658 2,804,410 2,752,290
Total assets less current liabilities 9,573,965 9,345,234 2,877,396 2,863,866
Members fund as at 31 March 2023 9,345,234 9,001,102 2,863,866 3109151
Surplus / (de cit) for the nancial year 228,731 344132 13,530 (245,285)
Funds as at 31 March 2024 9,573,965 9,345,234 2,877,396 2,863,866

The nancial statements on pages 44 to 59 were authorised for issue by the
Board of Directors on 10th September 2025 and were signed on its behalf:

Laura Strain
Chief Operating O cer

British Fashion Council (a company limited by guarantee)
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ANNUAL ACCOUNTS

CONSOLIDATED AND COMPANY STATEMENTS OF CHANGES IN EQUITY

FOR THE YEAR ENDED 31 MARCH 2025

Group Group ~ Company  Company

31 March 2025 31 March 2024 31 March 2025 31 March 2024

£ £ £ £

Members funds at 1 April R 9345234 9001,102 2,863,866 3109151
Surplus / (de cit) for the nancial year 228,731 344132 13,530 (245,285)
Members funds at 31 March 9,573,965 9,345,234 2,877,396 2,863,866

The notes on pages 48 to 59 are an integral part of these nancial statements.
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ANNUAL ACCOUNTS

CONSOLIDATED CASH FLOW STATEMENT
FOR THE YEAR ENDED 31 MARCH 2025

Year ended Year ended
Note 31 March 2025 31 March 2024
£ £
Net cash fromuéberating activites 9 (5'9‘7,897) """" 1,233,10'0"
Taxation paid
Net cash generated from / (used in) operating activities (397,897) 1,233,100
Cash ow frorﬁmi“hvesting activites
Purchase of tangible assets (50,749) (23,209)
Purchase of intangible assets (6,275) (100)
Interest received 235,663 218,840
Net cash used in investing activities 178,639 195,531
'l'\‘l'éf“(decreasé"i‘ﬁ)/increaser‘i‘r'i“cash and cash equivé‘lréﬁts '(‘2'19,258) """" 1,428,631'
Cash and cash equivalents at the beginning of the year 9,177,822 7,749,191
Cash and cash equivalents at the end of the year 8,958,564 9,177,822
Cash and casﬁuéquivalentsw(':‘énsists off
Cash at bank and in hand 8,958,564 9,177,822
Cash and cash equivalents 8,958,564 9,177,822

The notes on pages 48 to 59 are an integral part of these nancial statements.
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ANNUAL ACCOUNTS

NOTES TO THE FINANCIAL STATEMENTS
FOR THE YEAR ENDED 31 MARCH 2025

The British Fashion Council (the Company ) and its subsidiary
(together the Group ) aims to further the interests of the
British Fashion Industry and its designer businesses by
harnessing and sharing the collective knowledge, experience
and resources of the sector. Through advocacy, promotion
and showcasing events the Group assists in the growth and
economic impact of the designer fashion industry and the
international, cultural and creative reputation of British fashion
as a whole.

Principal Activities, Group Structure and basis
of consolidation

The British Fashion Council is a company limited by guarantee,
registered London, England, N0.02050620. The British Fashion
Council is the sole member of a charitable company, The
British Fashion Council Foundation. The registered o ce is the
same for the company and the charity as is set out on page 2.
Both entities were incorporated in the UK.

The charity is controlled by the board of trustees.

The principal activities, objects and activities of the
entities within the Group are listed below:

The British Fashion Council Ltd:
to promote, develop and support the British fashion industry

The British Fashion Council Foundation:

The charity supports the future growth and success of

the British fashion industry by focusing on three areas:
Education, Grant-Giving and Business Mentoring and the
Institute of Positive Fashion. The Foundation aims to improve

equality and opportunity so that the Fashion Industry
remains diverse and open to all, helping talented designers
at all stages of their career, from school level through to
becoming a global fashion brand.

These Group nancial statements consolidate the results of the
Company; The British Fashion Council and The British Fashion
Council Foundation on a line by line basis. The consolidated
entity is referred to as the Group .

The accounting policies of the charitable company
are consistent with the policies adopted by the Group.

All intra-group transactions, balances, income and expenses
are eliminated on consolidation.

The Group and Company nancial statements of The British
Fashion Council have been prepared in compliance with
United Kingdom Accounting Standards, including Financial
Reporting Standard 102, The Financial Reporting Standard
applicable in the United Kingdom and Republic of Ireland
( FRS 102 ) and the Companies Act 2006.

The principal accounting policies applied in the
preparation of these consolidated and company
financial statements are set out below. These policies
have been consistently applied to all years presented,
unless otherwise stated.
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