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LONDON FASHION WEEK OPENS ITS DOORS TO THE PUBLIC
Today, the British Fashion Council (BFC) is delighted to announce that London Fashion Week will
be the first of the four global fashion weeks to open its doors to the public.
Starting from September 2019, London Fashion Week will offer dedicated experiences for both a
trade and public audience through one dynamic schedule, further blurring the lines of what was
traditionally known as a global trade platform.
Known for its creativity and innovation, London Fashion Week attracts an audience of press, buyers
and industry professionals from over 50 countries who come to London to explore and discover
the best creative talent; from emerging designers to heritage labels and internationally recognised
fashion houses. In response to the ever-changing fashion landscape and the growing public
interest towards London Fashion Week, the BFC is launching a new Fashion Week format to
increase engagement and reach new audiences for designer businesses.
The London Fashion Week schedule will now facilitate two audiences. The trade audience will
attend on schedule catwalk shows and presentations routinely across the 5 days of London
Fashion Week from 13th – 17th September 2019. The public audience will be able to purchase a
ticket to an immersive London Fashion Week experience that will include a selection of designers
that will showcase 6 ticketed catwalk shows which will take place at the official London Fashion
Week Hub, on Saturday 14th and Sunday 15th September 2019; creative installations, industry-led
talk panels from experts offering unparalleled insights to the fashion industry, the DiscoveryLAB,
an experiential space where fashion meets art, technology and music and a brand new Designer
Exhibition, where the creative work of progressive designers explores the most compelling stories
around sustainability, community and ethics.
As part of the new London Fashion Week proposition, the Designer Exhibition will relaunch and
will fully embrace #PositiveFashion, the BFC’s initiative designed to celebrate industry best practice

and encourage future business decisions to create positive change. The Designer Exhibition will
be open to both the trade and public audience and will be the place where guests discover new
creative brands and progressive designers, explore compelling stories and learn about how the
fashion industry can be used as a force for change.
#PositiveFashion is led by three pillars: Sustainability, Equality & Diversity, Craftsmanship &
Community and London Fashion Week is inviting designers to tell their story, showcase how
products are made and bring their brands and stories to life for a trade and public audience
alike.
The celebration of London Fashion Week does not live solely within the hub. It will extend to a citywide celebration of activations and events that will be curated by the BFC in partnership with key
retailers, cultural institutions, brands and partners to engage communities throughout the capital
to get involved and capitalise on the success of this global event to reach new audiences. The
aim being to inspire young people and make #LFW a cultural city-wide celebration that will
introduce fashion to a wider pool of people who may not have previously engaged with it or
understand the incredible careers and opportunities that the industry holds.
New this season, the British Fashion Council will host the London Fashion Week schedule within
the LetsBab app, allowing attendees to receive up to the minute schedule updates and show start
times through notifications on the go. In the meantime, download and browse the LetsBab digital
mall www.letsbab.com/app/
The generosity and commitment of our sponsors, suppliers and supporters is more vital than ever.
Please help us by acknowledging their support for London Fashion Week September 2019: Official
Partners: JD.COM, INC, Evening Standard, Lavazza, LetsBab, Mercedes-Benz, NIVEA, The May Fair
Hotel, The Store X, TONI&GUY and Official Suppliers: Bags of Ethics, DHL, Fashion & Beauty
Monitor, Getty Images, Launchmetrics, Laräbar, S by Sloggi and our Official Supporters: The
Department for International Trade, The European Regional Development Fund and The Mayor of
London.
To be part of the new London Fashion Week format and buy tickets click here.
The provisional London Fashion Week trade schedule is now live here.

- ENDS –
londonfashionweek.com
T: @LondonFashionWk | #LFW | I: @LondonFashionWeek
For London Fashion Week press enquiries please contact:
Michalis Zodiatis, Senior Communications Manager, British Fashion Council
michalis.zodiatis@britishfashioncouncil.com | +44 (0) 20 7759 1989
Emma Frisby, PR Executive, British Fashion Council
emma.frisby@britishfashioncouncil.com | +44 (0) 20 7759 1950

ABOUT BRITISH FASHION COUNCIL
The British Fashion Council (BFC) was set up in 1983 to promote British fashion internationally and co-ordinate this
promotion through fashion weeks, exhibitions and showcasing events. The BFC now supports designers beginning at
college level and extending to talent identification, business support and showcasing schemes to help British designer
businesses develop their profiles and business globally and promote British fashion and its influential role in Britain and
London. The BFC Colleges Council offers support to students through its Foundation, BA and MA scholarships, links with
industry through design competitions and Graduate Preview Day. Talent identification and business support schemes
include BFC/Vogue Designer Fashion Fund, BFC/GQ Designer Fashion Fund and NEWGEN which includes womenswear,
menswear and accessories. The BFC also runs and owns charities including the BFC Fashion Arts Foundation, the BFC
Fashion Trust and the BFC Education Foundation. Showcasing initiatives and events include London Fashion Week,
London Fashion Week Men’s, LONDON show ROOMS, International Fashion Showcase, London Fashion Week Festival
and the annual celebration of creativity and innovation in the fashion industry: The Fashion Awards.

