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MIUCCIA PRADA TO BE HONOURED WITH THE OUTSTANDING ACHIEVEMENT AWARD
AT THE FASHION AWARDS 2018 IN PARTNERSHIP WITH SWAROVSKI
The British Fashion Council is delighted to announce that Miuccia Prada will receive the
Outstanding Achievement Award at The Fashion Awards 2018 in partnership with Swarovski. Mrs.
th

Prada will be honoured at this year’s ceremony on Monday 10 December at the Royal Albert
Hall in London, for her outstanding contribution to the global fashion industry.
The Outstanding Achievement Award celebrates the overwhelming creative contribution of an
individual to the fashion industry, who throughout their illustrious career has constantly shaped
and reshaped the fashion world through their innovation and creativity. Previous winners of the
Outstanding Achievement Award include: Donatella Versace, Ralph Lauren, Karl Lagerfeld, Dame
Anna Wintour OBE, Terry and Tricia Jones and Manolo Blahnik CBE to name only a few.
Stephanie Phair, Chairman British Fashion Council commented: “Mrs. Prada’s intuition for the

zeitgeist and her blending of multiple creative disciplines including fashion design, art and
architecture since the beginning have made her a pioneering force in our industry. I am truly
looking forward to celebrating Mrs. Prada’s outstanding contribution to the industry on the 10 th
of December.”
Caroline Rush, CEO British Fashion Council commented: “We are thrilled to be honouring Miuccia

Prada with the Outstanding Achievement Award for being an incredible design maverick and for
spearheading the evolution of the Prada group from a family business to a global brand. We
look forward to celebrating with her on the 10th of December alongside industry family and
friends.”

Nadja Swarovski, member of the Swarovski Executive Board commented: “Miuccia Prada is

unquestionably one of the most influential designers in fashion history. A true visionary, her
dedication to fashion as an art form is endlessly inspirational. We are delighted to celebrate her
remarkable achievements at this year’s Fashion Awards.”
The Fashion Awards is the main fundraiser for the British Fashion Council (BFC), a not for profit
organisation focused on promoting excellence in British fashion and supporting the future
pipeline of creative talent. As part of their continued and generous support of The Fashion Awards
2018, Swarovski has pledged a £300,000 donation to the BFC Education Foundation in advance
of this year’s event. The BFC’s work is achieved through a range of charitable initiatives which
focus on education, business and mentoring schemes that support talent from school level and
emerging designers to fashion start-ups and established brands. In 2017, the BFC raised over
£2.2 million for its charities and business support initiatives and in the twelve months to March
2018 has allocated £1.1 million in grants to designer businesses to support these efforts.
Miuccia Prada has held the position of Lead Creative Director and Co-Chief Executive Officer of
the Italian fashion brand Prada for 40 years. Miuccia Prada took over the family business in 1978
and began work with Patrizio Bertelli, who pioneered the introduction of a new business model
in the luxury industry, based on direct control of all processes, applying rigorous quality criteria
through all stages of production. A business model that goes hand in hand with Miuccia Prada’s
maverick creativity. The family business transformed from a small leather goods house into one
of fashion’s ready to wear powerhouses. Initially with an understated industrial black nylon back
pack that countered the idea of traditional, conservative luxury and onto a hugely successful
ready-to-wear line for women, ‘a uniform for the slightly disenfranchised’.
Through her unconventional observation of society and her maverick ideas, Miuccia Prada
defines a product culture based on a creativity that is in a constant state of evolution. A free
unconstrained process that enhances the DNA of each brand ensuring uniqueness and exclusivity.
Miuccia Prada’s constant questioning and discussion of how to make a piece immune to trend
for trend’s sake results in lasting pieces which reflect concept instead of trend and aspects of
people, personalities and ideas.
Prada debuted their first catwalk in 1988 to critical acclaim and cemented Mrs. Prada as a key
fashion player. Since then, the fashion house has showcased womenswear and menswear
collections in over 100 catwalk shows. These collections led to iconic campaigns from the Italian
house which originated in black and white and evolved to high contrast and colour in the 2000s

and have always featured the biggest models of the moment; Carla Bruni to Amber Valletta,
Christy Turlington, Linda Evangelista and Naomi Campbell, all photographed by the best
photographers including Steven Meisel, Glen Luchford, David Sims and Peter Lindbergh. More
recently Prada released their 365 campaign taking a new direction with several narratives
intended to place the high-fashion designs in realistic environments as opposed to a more
fantasised setting. The campaign depicts office life, city landscapes and beaches. Mrs. Prada
skilfully places design in the real world and the psyche of her consumer.
The Prada Group has evolved under her leadership to include Miu Miu - Miuccia Prada’s “other

soul” - a brand with a provocative, nonchalant and sophisticated attitude; Church’s, leading
traditional high-end men’s footwear manufacturer; Car Shoe, footwear brand known for its iconic
studded rubber sole moccasin, and Marchesi 1824, historic pastry shop, renowned for its
exceptional contemporary interpretation of traditional specialties.
The conversation between fashion and art exhibition remains a focal point for Miuccia Prada
and Patrizio Bertelli. Fondazione Prada was born in 1993 to organize and support contemporary
art exhibitions and several other cultural activities that collected international appreciation and
recognition. In May 2011 the Fondazione Prada inaugurated an exhibition space overlooking the
Gran Canal in the Ca’ Corner della Regina palace in Venice, of which it also overseen the
restoration. The permanent seat of the Fondazione Prada, inaugurated on May 2015, in a former
industrial complex dating back to the 1910’s located in Largo Isarco, in Milan, has been
transformed and re-envisioned by Rem Koolhaas occupying the 19,000 sq. m that host a vast
program of exhibits and cultural events.
In 2016, the Fondazione opened Osservatorio in Milan’s Galleria Vittorio Emanuele II; a new
space dedicated to contemporary photography.
Miuccia Prada's pioneering approach also extends to architecture. She was one of the first
designers to commission Pritzker Prize laureates Rem Koolhaas and Herzog & de Meuron to
create Prada's "Epicentre" stores in New York, Tokyo and Los Angeles.
Miuccia Prada’s achievements include the 2004 International Award from the CFDA; in 2005 Time
Magazine named her one of the 100 most influential people in the world; in 2013, she won the
inaugural International Designer of the Year award at the British Fashion Awards and the
following year, the Costume Institute of the Metropolitan Museum of Art in New York dedicated

to her – together with Elsa Schiaparelli – its annual exhibition, titled Elsa Schiaparelli and Prada:

Impossible Conversations.
The generosity and commitment of our sponsors is more vital than ever. Please help us by
acknowledging our Principal Sponsor SWAROVSKI for their support of The Fashion Awards 2018.
Official Sponsors American Express, Bird in Hand, Digital Domain, Getty Images, Lavazza Coffee,
Mercedes-Benz, Rosewood London and Slingsby Gin.
General tickets are available via Ticketmaster.
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The British Fashion Council (BFC) was set up in 1983 to promote British fashion internationally and co-ordinate this
promotion through fashion weeks, exhibitions and showcasing events. The BFC now supports designers beginning at
college level and extending to talent identification, business support and showcasing schemes to help British designer
businesses develop their profiles and business globally and promote British fashion and its influential role in Britain and
London. The BFC Colleges Council offers support to students through its Foundation, BA and MA scholarships, links with
industry through design competitions and Graduate Preview Day. Talent identification and business support schemes
include BFC Fashion Film; BFC/GQ Designer Menswear Fund; BFC/Vogue Designer Fashion Fund and NEWGEN which
includes womenswear, menswear and accessories. The BFC also runs and owns charities including the BFC Fashion Arts
Foundation, the BFC Fashion Trust and the BFC Education Foundation. Showcasing initiatives and events include London
Fashion Week, London Fashion Week Men’s, LONDON show ROOMS, International Fashion Showcase, London Fashion
Week Festival and the annual celebration of creativity and innovation in the fashion industry: The Fashion Awards.
Swarovski delivers a diverse portfolio of unmatched quality, craftsmanship, and creativity. Founded in 1895 in Austria,
the company designs, manufactures and markets high-quality crystals, genuine gemstones and created stones as well
as finished products such as jewelry, accessories and lighting. The Swarovski Crystal Business is run by the fifth
generation of family members and has a global reach with approximately 3,000 stores in around 170 countries, more
than 27,000 employees, and revenue of about 2.7 billion euros in 2017. Together with its sister companies Swarovski
Optik (optical devices) and Tyrolit (abrasives), Swarovski Crystal Business forms the Swarovski Group. In 2017, the Group
generated revenue of about 3.5 billion euros and employed more than 32,000 people. A responsible relationship with
people and the planet has always been an integral part of Swarovski’s heritage, and is embedded today in the
company’s well-established sustainability agenda. In addition, the global Swarovski Waterschool education program
has reached 500,000 children on the world’s greatest rivers, and the Swarovski Foundation, set up in 2013, works to
support culture and creativity, promote human empowerment, and conserve natural resources to achieve positive social
impact.
www.swarovskigroup.com

