
SYNOPSIS

SUSSUS
SUS is a print publication with an emphasis on sustainability in the 
fashion and beauty industry. SUS aims to entertain and educate 
its readers through creative design flare, imagery and relatable 
writing style. It aims to ensure it’s readers understand the effects 
these industries have on the planet, people and on animals. It 
also promotes the positive policies brands are taking to protect 
these factors. SUS branding is based on a contemporary palette 
of bright, encouraged tones. The project showcases my personal 
journey with sustainability, developed design and communication 
skill set. It reflects my career interest in marketing and social media 
content creation.   
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Young people are less likely to know 
about sustainability both in the fashion 
industry and amongst other industries 
(as shown in a personal research 
questionnaire). It is important to engage 
with the young female demographic 
in ways of colour and fun visual 
elements. Alongside reading important 
sustainability information in a colloquial 
like manner. The publication identifies 
a gap in the market by targeting 
one specific consumer through an 
independent look and feel. There is a 
handicraft feel that it’s competitors do 
not possess.   
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A publication solely based around fashion 
sustainability but from the all-important 
affordable perspective. The informal and 
youthful content takes the reader on a 
personal journey. Seeing ideas through 
the eyes of another on the same journey 
creates a connection and enjoyment in 
understanding.
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PERSONALITY

Adopting a colloquial, conversational writing 
style SUS is friendly and ensures the reader 
feels involved. Discussing a serious topic 
but providing a positive outlet for learning. 
Sharing all the successful steps the affordable 
fashion market is taking and making it cool. 
Exploring design and communication content 
creates ability for a sustainable journey. SUS is 
colourful, engaging and unique.
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Educating young women about 
Sustainability in a fun, light hearted 
way. Specifically looking into the 
fashion and beauty industries. An 
enjoyable, wide ranging and relaxing 
read from one young woman to 
another.   
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