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Fish Heads and Falling Teeth’is a short
fashion film exploring escapism by
contrasting reality and imagination in
dreams. It is boldly styled using
characterisation to build weird and
wonderful narrative worlds. The film is
part of a business concept called ‘The
Year Between’ offering funding to recent
female graduates in the fashion film
sector for equipment and expenses. It
facilitates networking and opportunities
to build portfolios between graduation
and first industry jobs.




DAYDREAMER
DAYDREAMER
DAYDREAMER

% —‘;;‘" —.:;’ F ‘ “I‘ ;r o arws
O TP,
57 4 e\ W
T

vvvvv

Lt s <

P

heve in my
dYeamws



A d'eaw | had last night
Which is still sticking in my
head was a bit sci-Fi. The'e
was a cPwPany who woyld,
fOor a fee, give sOme%re a
tfeatwe/st that wOuld charje
___ thei* yody @ an arimal F
YAWRtheir chOice FOTr a

P livited time. It was
sOmething FOr Yich and
infFluential PeoPle 0 Play
aroynd with, hutr the whole
thing was acwally a Fron;
sOme agency (aliens?) we'e
tuting the cliems imo
aniwals, but instead OF
changing thew hack
\afterwa'd theyl charje 9ne
OF thei* own groyP imo tphe
Person and rake Over their
life.







Age: 18 — 28
Gender:iFemale
__ow income, student loan,

part time job.

MaritalyStatusillidependent, single or

partnered

‘Ethnic Background: Ethnic

inclusivity.

Enjoys scrolling through

social media, looking at

fashion and art accounts mainly
through Instagram or Tik Tok.

Feminist, culturally aware and not
afraid to voice an opinion on what
they believe is right or wrong.

Votes Labour.

Watches films, documentaries and
Youtube. Pays for Netflix and
Amazon Prime.

Frustrations with current
political climate, news of chil—
dren not being fed school
meals, NHS workers suffering.

Whichever career she takes
she wants to make sure she is
helping those in need in some
way.

Market Segmentation

Psychographics

The target consumer will most likely
live near a big city where
Universities are located. Lots of
culture, galleries, events.

Potentially be a home away from
home (whilst studying or renting).

They want to learn, gain inspiration
or be influenced. They enjoy sharing
information so finding a page/in—
dependent designer or group they
can recommend to their followers/
friends.

They are conscious of the brands
they support and keep up to date
with news around brands e.g.

following @DietPrada on Instagram.
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a mixture of bold
colours and
textures

combined with
dramatic
silhouettes



T

LOCaTiON ONE: BedROOM

LOCATION ThREe: QULENS PaRk

STORYbOARd

LoCaTioN Two: Shell Bay
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