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Judging by appearance: we all
do it.

Everyone  who  consumes
clothing projects an image
of themselves out into the
world and as humans, we
respond. If you wear a suit
you’re educated; if you wear
a tracksuit you’re poor and
unintelligent. The overarching
phenomenon of participating in
fashion enhanced by our hyper
capitalist society creates the
chasm in which we define and
judge others with Brits seeming
to take this to further extremes
than most.
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The way we as Brits label,
dissect and categorise is
fascinating. We are so quick to
brand someone posh, povo or
otherwise that we contribute
to a plethora of stereotypes,
fortifying them to the nth degree.

Through my collection Eton
Mess, | explore some of Britain’s
key stereotypes and factions
bringing humour to our cultural
practice of stereotyping. From
the Brits Abroad narrative to
our favourite Posh Twat, these
stereotypes are steeped in
history and Biritish significance.
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Through studying not only their
clothes, but the way they wear
them and why, we can understand
the significance of  each
subculture and why they may be
so easy categorise. By combining
them in a visual manner | therefore
present my collection to the
consumer for them to decide what
resonates with them on a personal
level,









Vinyl sportswear
branding with Trashing
inspired placement
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et
Mataive base layer decorated
with vinyl cut branding
8 em deep waisthand in
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Randomiy placed hot-flex
vinyl motifs taken from FT
and Pozh Boy research

Reverse slseve with &
Mipped armhole

Caobalt goat nappa with
diagonal 3em wide apple
green vinyl siripe

Arrow Waistband taken
from retro FT racesuit

Two jot pockets with flaps







PARKA KHAKI
GOLDEN OLDIES

#455026 #D9AB32

HGB:E:‘B. 80, 38 RGB:217, 1686, 50
CMYK:71, 45, 100, ELECTRIC MINT  cMYK:11, 37, 100, 2
46 LG'S WORLD #71B196

RGB:113, 177, 150

RGB:42, 96, 158
CMYK:91,59,7.0

#182744 CMYK: 65, 5, 51,0

RGB:24, 39, 68

CMYK:100, 86, 42,
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MAD FORIT #2AB09E
#AB28B7D
RGB: 171, 40, 125

CMYK: 29,99,1,0

#4BA3D8 .

RGB: 75, 163, 216
CMYK:73, 17, 0,0

MILK NO
SUGAR
#AQBETS

RGB: 160, 142,
120

CMYK: 32, 37, 50,
18

CITY BLUE
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Taking inspiration from Liam Gallagher's discography
and brand identity, we developed our own CD range
within the LG brand and collaged them to create the
final series of designs.

Through the colour palette and the use of graphics
provided by Warner Bros, our print design concepts
represent the youthful, timeless and somewhat
raucous energy that Liam Gallagher embodies.
As with his music, it is our hope that these prints
will appeal across age ranges, genders and
backgrounds - attributes we saw as essential to the
project.









