_ AESISTING GENDER CONCEPTS
\ TR % CASS”.S

-
v

' | GARETH PUGH 8
SINEAD O'DWYER - b

P LEIGH BOWERY

FEATHERLESS BIPED
GEORGIA RAND
GRADUATE COLLECTION



PHOTOS BY SELF
AND AAMINA STENHOUSE
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COLOUR PALETTE AND FABRIC
OPTIONS AS INSPIRED BY MUSES
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GEORGIA RAND
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INITIAL SAMPLES
AND STAND
EXPERIMEN TS

FEATHERLESS BIPED
GEORGIA RAND
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DE VELOPING IDEAS THROUGH
DIGITAL MANIPULATION/COLLAGE



FEATHERLESS BIPED
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SAMPLES, TOILES
/AND SKETCHES TO
INSPIRE IDEAS

FEATHERLESS BIPED
GEORGIA RAND
GRADUATE COLLECTION



FEATHERLESS BIPED DESIGN DEVELOPMENT
GEORGIA RAND
GRADUATE COLLECTION
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FEATHERLESS BIPED COLOUR AND FABRIC
GEORGIA RAND OPTIONS FOR EACH OUTFIT

GRADUATE COLLECTION



PROCESS FOR
‘BEHOLD! A MAN!’

FEATHERLESS BIPED
GEORGIA RAND
GRADUATE COLLECTION



FEAT

GEOR A HAS
GRADUATE COLLECTION
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FEATHERLESS BIPED TECHNIEZL FLATS

GEORGIA RAND

GRADUATE COLLECTION



PHOTOS OF OUTFI
‘BEHOLD! A MAN!’
BY IZZY FORBES

FEATHERLESS BIPED
GEORGIA RAND
GRADUATE COLLECTION



PHOTOS OF
OUTFIT 2 ‘EUPHORIA’
BY AAMINA STENHOUSE

FEATHERLESS BIPED ' §
GEORGIA RAND ".
GRADUATﬁ COLLECTION



SHORTLISTED FOR
CLOTHSURGEON "
LIVE BRIEF AN

PSSP SENVNSENI SRS

BRAND IDENTITY | :

‘&
MARKET LEVEL:
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UPCYCLING AND REWORKING
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streetwear c‘ Oths u rg m n

Strestwoar emecgaed in the 70s thanks to the ot 1C8 & it w SAV‘L( Ro‘, 0 OND“ we

(4] X : . 3 .
Southern Callfornis, Exclusive, imitad sales wan 3 : A n =y { : - 2 S ’ :
inspwotices from punk and hip-hop music. In the 'S0 (I popul o - : oY | o g M u -.-_~
Mat becama synonymous with streotwosr, 1 S = e ) (= . '
In the ‘803, streotwear bacame a mors global p . _.nonar _ { E 3 . .. ' INTERESTS .
core staple, the T-shirt, to inchude comfort-driven jeans, tra =0 A g 3 3

= it —— - /
sneakers. Nko athletes and products wore o hallmask of stroetwes, wurre in the '8 ‘_J LOCAT’ON' F—x T :\“ s 4 MUSIC FASHION
908, n acdntion to merchandise 80 jersays for sports toams. In tha 20008, strectwear begen COMMER CIAL CITIES; - =t . ’ o
"0 ancoenpass mons bacury-insplred designs, through the use of elavated materksés. 8 wid . j

ot o prints and patterns, and typically Nghor price tegs. 5o LONDON, LA, NEW YORK, - SPORT, FOOTBALL

Both the ateoetwesr sesthetic and business model have bacome PA ( ,h,
o X 0% Ome popular in the tashion ‘“ b ‘
wortld ot large. Tha populanity of streetwesr has. in many ways, occurred simultanacusly with pARIS’ I N OCCU TI =
hip-hop music sad Increased cultured acceptanca for both casusl and unisex attire .

OFF-DUTY ATHLETE, RAPPER, MUSICIAN




clothsurgeon

40 SAVLL ROW, LONDON, W

\ AW 23/24:

.SNOW SPORTS
i DETAILS
WALKER ART GALLERY . i
ExHiiTion 1Y @
qu une
DESIGNER
SPORTSWEAR CH E A
WITH ‘GRANDDAD’
CLOTHING L
FOOTBALL CASUALS:
80s SUBCULTURE R —
SIGNIFICANT TO MODERN SPORTSWEAR
THE RISE OF VINTAGE ACADEMIA FUSION
STREETWEAR IN IN REFERENCE TO

THE UK FOOTBALL CASUALS
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POCKETS

CLASSIC TAILORING STYLE

SNOW SPORTS
ELEMENTS
CARGO/
BELLOW
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DESIGN DEVELOPMENT
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TECHNICAL FLATS
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