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about us...

Lansbury is a fashion and lifestyle garden based
brand — not only providing well made, considered
clothing but providing a sense of community,
belonging and connection within the work we do.

There is a stereorype of wearing old denim and
wellington boots to allorment and garden in — and
whilst thar is fine, artitudes are changing. We want
to feel and look good in more aspects of our lives,
Lansbury designs for precisely this.

Fashion and function unite in an effortiess wardrobe
for gardeners that is experimental and innovative
whilst having a timeless quality.

When it comes to inspiration — nature never fails
you, nature is the core inspiration for everything
we do, and we believe that interaction with our
outdoor spaces is imperative to our physical and
mental well-being.
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community...

Research and real life experiences have
proven how beneficial community gavdens
can be to people, communities and the
environment. Lansbury are dedicated to
contributing to community gardens by
creating our own in various locations across

the U.K.

We donate 5% of aur yearly profits to

Thrive - a gardening for health charity who
suppart people with disabilities or ill health,
vitlnerable and isolared people.

Lansbury have a podcast which discusses
many different topics, including; gardening and
the fashion industry

Social media is important for Lansbury, not anly
for promoting the brand but as a home for our
community

for modern gardeners, by modern gardeners’

longevity...

At Lansbury we aim for sustainability, but we know
we are not perfect, we are evolving and always
trying new things, from developing new fabrics, to
working with our recycling partners to turn old
products into new

We believe in low impacr-consumerism so we try our
best to use responsible fabrics, whether that may be
hemp, compostable or recycled material fabrics

Everything we do connects to narure and having

a slower paced life. Encouraging everyone to spend
time outdoors, away from screens, reconnecting
with our senses
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BUYING PROCESS
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e W e @ Hollie is greeted by the store { o
:":;:’a:l' assistant and is reassured that if 24
IN-STORE there is anything she needs to

just ask. Hollie noties the nice
music playing and the scent of fresh

/ blooms on the counter

@ After seeing on Instagram that
there was an event that weekend
with local restaurant that she loves,
she decides to pop into the store
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section of the store - the
p— focus on clothing and fashion

loves that the store doesn’t just

@ She is reminded of the event on
the weekend from the event flyer on

the counter, she signs herself and a

friend up @

Although Hollie isn’t a brilliant gardener -
she is keen and has a small yard in which
she grows in pots. She notices a book on

" container gardening which she holds onto

1 @ t@ whilst browsing the gardening dresses

|

| e Hollies purchase is dealt with by the

. store assistant. It is wrapped in branded
| ] = compostable tissue and put in a recyclable bag. /

The bags handles are made to be reused as garden
ot twine or as a plant line. A postcard and branded s
= =l ticker are put in the back along with a receipt, inside
an envelope which contains seeds

o L T— . - [ ks ¢
gt = = ONLINE gy S
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She follows the link to the b s 5 ﬁ .I
website and looks through e -
the Lansbury blog and watches ‘ @'
some videos from the brand, including
the store tour and recent event with \
Hunter

f @She makes a purchase of the

dress, boot socks and the
multi-use bag. She has

@ Micaela comes across Lansbury’s qualified for the mini Lansbury

Instagram and scrolls through. She book
is a keen gardener and has a
generous sized garden in which she
has raised beds as well as an Alitex
greenhouse
Her order arrives 3 days later in
a compostable cardboard box branded
'--—-.T._.,___ | | with the Lansbury logo

She shares her new purchase
on her Instagram, tagging the
Lansbury profile and hashtagging

O Inside, her order is wrapped in compostable
7

tissue paper and sealed with Lansbury
sticker Along with the order is a post card,
thanking the customer for their order as well
as a receipt inside an envelope of seeds. The
box is lined with pop up dividers made for
customers to reuse the box if the

She is really pleased with her purchase
and the innovative packaging and the
whole experience of opening. She
especially loved the seeds and will
sow them in the spring
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Culpeper Communicy Garden

London
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PROMOTION PHYSICAL EVIDENCE

Launch Event

Lansibury’s e Cablatien
I Like Warmp awd Wawdlice

The Lansbury launch event will be
held ar the flagship store in Brighton
and will take place in the early
summer months, with most gardeners
being busy and fulfilled during this

season.

COOKING
CLASS

The event will host 100 guests including

lo.cal inﬂuezjlcers .anpll designers ﬂnfl - Each guest will receive a small goody bag which will
aims to begin building a community | :

iclude a pair of our hand-crafted knitted socks, a
and raise awareness of the Lansbury /"? | r f Ji g
|

Wy ESho Pt ansl

QAL TS  Fiox resl -Ejr

; S pack of seeds and a small jar of our in-house pickled
?rand}.j ;’res:' will blelznvztetl to' the Ji vegetables. To accompany this, they will receive a set
aunch party as well as magazine edi-

tors, including lifestyle magazines, Kin-
folk and Cereal but also more
well-known gardening magazines like
BBC Gardeners World, Homes and
Garden and Country Living

L of post cards thanking them, and with more informa-
| tion about the brand, politely asking them to support
{ us by sharing on their platforms. The gift bag will be

3 reusable and made from fabric waste.
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PHOTOGRAPHY

Lacarfony Feltan, Nerrhumberland

Model: Mbafri Andrews
April 2023

Wearber: overcast with sunny spells,
ﬁl'g.fu' ﬁr_f'.!'f ﬂrxrr:.i

e daffodils are blooming and the
fritillaria is beginning to pop
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RANGE PLAN

LOOK FIVE LOOK SIX

LOOK ONE LOOK TWO LOOK THREE LOOK FOUR
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TECH PACKS
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MADE in UK



GONGEPT GUSTOMER

Jut

MALE

AGED 28

LIVING IN MANCHESTER WITH TWO FRIENDS
WORKING AS A GRAPHIC DESIGNER

THE TWISTED MHEEL CLUE
Lod - . »*
———— . IMPORTED SOUL MUSIC INJECTED INDUSTRIAL TOWNS WITH A
' WEW SPIRIT. WORKING CLASS YOUTHS FILLED LOCAL MENS WORKING
CLUBS AND DANCE HALLS, WHERE THEY WOULD DANCE ALL NIGHT
LONG.
| at , Em ® =
A Iﬁl o SIZE? AND NEW BALANCE COME TOGETHER T0 COLLABORATE
ON A MENSWEAR COLLECTION “KEEP THE FAITH' CELERRATING.,
THE NORTH OF ENGLAND, WHICH 15 HOME TO THE NEW BALANCE
FACTORY AND THE BIRTH PLACE OF THE NORTHERN SOUL |
MOVEMENT

] —s

A Jo"..l‘.l.IHIIITI', FRED PERRY, PATAGORIA, STUSSY

[\ | SPENOS TIME ON THE WEEKEND OUT WITH FRIENDS,
w- HIKING AND SHOPPING

' "}I\SHDFPIHH FOR NEW ITEMS SUSTRINABILITY 15

. '-_. : “% A KEY INFLUENCE IN HIS BUYING JOURMEY, HE LOOKS
%/ | " SPECIFICALLY FOR PRODUCTS MAKE IN THE UK

h""h-q.___ HE 15 PASSIONATE ABOUT THE COMMUNITY HE LIVES IN
AND VOLUNTEERS HIS TIME AT LOCAL FOOD BANKS AND
CHARITIES

mMEMBERSIIP @B PER AMN
avallable at the Cush Desk from
0 e o ¥ pom

TAKES HIS FILM CAMERA EVERYWHERE WITH HIM

RARS RS RRLESRLESRERERSERLEERNENRREDNHR
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LOOKING FOR BLUE

YOU'RE READY NOW

SOUL TIME
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L COME IN LIMITED EDITION SHOE BOXES WHICH ARE ALSO AVAILABLE TO BUY
. AS WELL AS THIS, LIMITED EDITION TOTE BAGS WILL BE AVAILABLE...
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THE NORTHERN SOLE COLLECTION WILL BE MADE FROM Churd Jeud. roluia g |
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o~ NEW BALANCE WILL WORK WITH BRITISH MILLS AND x
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PESIG K
PEVELOPMERT

A LIMITED EDITION RANGE OF NORTHERN

SOUL INSPIRED BADGES WILL ACCOMPANY THE
COLLECTION WHICH CAN BE WORN TD CUSTOMISE
CLOTHING AS WELL AS FOOTWEAR

vintage bomber jacket
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