


‘for  modern gardeners ,  by  modern gardeners’

Lansbur y  i s  a  fa shion and l i f e s t y l e  garden based  
brand – not  only  providing  we l l  made ,  cons idered  
c lo thing  but  providing  a  s ense  o f  community,  
be longing  and connec t ion within the  work we do.

ere  i s  a  s t e reo type  o f  wear ing  o ld  denim and 
wel l ington boot s  to  a l lo tment  and garden in  –  and 
whi l s t  that  i s   ne ,  a t t i tude s  are  changing .  We want  whi l s t  that  i s   ne ,  a t t i tude s  are  changing .  We want  
to  f e e l  and look  good in  more  a spec t s  o f  our  l ive s ,  
Lansbur y  de s igns  for  prec i s e l y  th i s .  

Fashion and funct ion uni te  in  an effor t l e s s  wardrobe  
for  gardener s  that  i s  exper imenta l  and innovat ive  
whi l s t  having  a  t imele s s  qual i t y.  

When i t  comes  to  in sp irat ion – nature  never  fa i l s  
you,  nature  i s  the  core  in sp irat ion for  ever y thing  you,  nature  i s  the  core  in sp irat ion for  ever y thing  
we do,  and we be l i eve  that  interac t ion with  our  
outdoor  space s  i s  imperat ive  to  our  phy s i ca l  and 
menta l  we l l -be ing .  

At  Lansbur y  we  a im for  su s ta inabi l i t y,  but  we  know 
we are  not  per f e c t ,  we  are  evo lv ing  and a lways  
t r y ing  new thing s ,  f rom deve loping  new fabr ic s ,  to
working  with  our  recyc l ing  par tner s  to  turn o ld  
product s  into  new

We be l i eve  in  low impact -consumeri sm so  we  t r y  our  
be s t  to  u se  re spons ib l e  fabr i c s ,  whether  that  may be  be s t  to  u se  re spons ib l e  fabr i c s ,  whether  that  may be  
hemp,  compos table  or  recyc l ed  mater ia l  fabr i c s

Ever y thing  we do  connec t s  to  nature  and having
a s lower  paced l i f e .  Encouraging  ever yone  to  spend
t ime outdoor s ,  away f rom screens ,  re connec t ing  
with  our  s ense s

about  us . . . longevity. . .community. . .

Research  and rea l  l i f e  exper i ence s  have  
proven how bene cia l  community  gardens  
can be  to  peop le ,  communit i e s  and the  
environment .  Lansbur y  are  dedicated  to  
contr ibut ing  to  community  gardens  by  
c reat ing  our  own in  var ious  locat ions  acro s s
the  U.K.the  U.K.

We donate  5% of  our  yearly  pro t s  to  
rive  -  a  gardening  for  hea l th  char i ty  who
suppor t  peop le  wi th  di sabi l i t i e s  or  i l l  hea l th ,
vulnerable  and i so la ted  peop le .

Lansbur y  have  a  podcas t  which  di s cus s e s  
many different  topic s ,  inc luding ;  gardening  and
the  fa shion indus t r ythe  fa shion indus t r y

Soc ia l  media  i s  impor tant  for  Lansbur y,  not  only
for  promot ing  the  brand but  a s  a  home for  our
community
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Holl ie  i s  greeted by the  s tore
ass i s tant  and i s  reassured that  i f  
there  i s  anything she needs  to  
just  ask.  Hol l ie  not ies  the  nice  
music  playing and the  scent  of  f resh 
blooms on the  counter

Hol l ie  browses  the  new
col lect ion and the  l i festy le
sect ion of  the  s tore  -  the  
loves  that  the  s tore  doesn’t  just
focus  on c lothing and fashion

After  see ing on Instagram that  
there  was  an event  that  weekend 
with local  restaurant  that  she  loves ,
she  decides  to  pop into the  s tore

She fo l lows the  l ink to  the  
websi te  and looks  through 
the  Lansbury blog and watches  
some videos  f rom the brand,  inc luding
the s tore  tour  and recent  event  with
Hunter  

Although Hol l ie  i sn’t  a  bri l l iant  gardener  -
she  i s  keen and has  a  smal l  yard in  which
she grows in  pots .  She not ices  a  book on 
container  gardening which she holds  onto 
whi ls t  browsing the  gardening dresses

Hol l ies  purchase  i s  deal t  with by the
store  ass i s tant .  It  i s  wrapped in branded 
compostable  t i s sue  and put  in  a  recyc lable  bag.
e bags  handles  are  made to  be  reused as  garden
twine or  as  a  plant  l ine .  A postcard and branded s
t icker  are  put  in  the  back a long with a  rece ipt ,  ins ide
an envelope which contains  seedsan envelope which contains  seeds

She i s  reminded of  the  event  on
the weekend from the event   yer  on
the counter,  she  s igns  herse l f  and a  
f r iend up

Micaela  comes across  Lansbury’s
Instagram and scrol l s  through.  She 
i s  a  keen gardener  and has  a  
generous  s ized garden in which she 
has  ra ised beds  as  wel l  as  an Al i tex  
greenhouse

She makes  a  purchase  of  the  
dress ,  boot  socks  and the  
mult i -use  bag.  She has  
qual iied for  the  mini  Lansbury 
book

Her order  arr ives  3  days  later  in  
a  compostable  cardboard box branded
with the  Lansbury logo

She i s  rea l ly  pleased with her  purchase
and the  innovat ive  packaging and the
whole  experience  of  opening.  She 
especia l ly  loved the  seeds  and wi l l
sow them in the  spring

She shares  her  new purchase  
on her  Instagram, tagging the  
Lansbury proile  and hashtagging

Inside,  her  order  i s  wrapped in compostable
t i ssue  paper  and sea led with Lansbury 
s t icker  Along with the  order  i s  a  post  card,  
thanking the  customer for  their  order  as  wel l  
as  a  rece ipt  ins ide  an envelope of  seeds .  e
box i s  l ined with pop up div iders  made for
customers  to  reuse  the  box i f  they wantedcustomers  to  reuse  the  box i f  they wanted

IN-STORE

ONLINE





















e Lansbur y  launch event  wi l l  be 
he ld  at  the   agship  s tore  in  Brighton 
and wi l l  take  p lace  in  the  ear ly 
summer months ,  with  most  gardeners 
being  busy  and fulll led  during thi s 
s eason.

Each gues t  wi l l  rece ive  a  smal l  goody bag which wi l l 
i c lude  a  pair  o f  our  hand-craf ted knit ted socks ,  a 
pack of  s eeds  and a  smal l  jar  o f  our  in-house  pickled 
vegetable s .  To accompany thi s ,  they  wi l l  rece ive  a  se t 
o f  pos t  cards  thanking them,  and with more  informa-
t ion about  the  brand,  pol i te ly  asking  them to  suppor t 
us  by  sharing  on their  p lat forms.  e gi f t  bag  wi l l  be 
reusable  and made from fabric  waste .reusable  and made from fabric  waste .

Launch Event

e event  wi l l  hos t  100 gues t s  inc luding 
local  in uencers  and des igners  and 
aims to  begin bui lding  a  community 
and rai se  awarenes s  o f  the  Lansbur y 
brand.  Pres s  wi l l  be  invi ted to  the 
launch par ty  as  wel l  a s  magazine  edi-
tor s ,  inc luding l i f e s ty le  magazines ,  Kin-
fo lk  and Cereal  but  a l so  more 
wel l -known gardening magazines  l ike 
BBC Gardeners  World,  Homes  and 
Garden and Countr y  Living















ta k e s  h i s  f i l m  c a m e r a  e v e r y w h e r e  w i t h  h i m



D A N C E  D A N C E  D A N C E

TA I N T E D  L O V E

L O O K I N G  F O R  B L U E

Y O U ’ R E  R E A D Y  N O W

S O U L  T I M E

t h e  n o r t h e r n  s o l e  c o l l e c t i o n  w i l l  b e  m a d e  f r o m
d e a d s t o c k  a n d  s e c o n d  h a n d  f a b r i c  w h e r e  p o s s i b l e

n e w  b a l a n c e  w i l l  w o r k  w i t h  b r i t i s h  m i l l s  a n d  
m a n u f a c t u r e r s  t o  e n s u r e  t h e  b e s t  q u a l i t y  a n d  
a e s t h e t i c  f o r  t h e  c o l l e c t i o n  a n d  w e  b e l i e v e  t h at  
d e s i g n i n g  a  c o l l e c t i o n  i n s p i r e d  b y  a n  e n g l i s h
s u b c u lt u r e  t h at  s h a p e d  t h e  m u s i c  a n d  f a s h i o n  i n d u s t r ys u b c u lt u r e  t h at  s h a p e d  t h e  m u s i c  a n d  f a s h i o n  i n d u s t r y
s h o u l d  b e  h o n o u r e d  b y  c e l e b r at i n g  t h e  p o w e r h o u s e
o f  m i l l s  a n d  m a n u f a c t u r e r s  i n  b r i ta i n

S H O E S  W I L L  C O M E  I N  L I M I T E D  E D I T I O N  S H O E  B O X E S  W H I C H  A R E  A L S O  AVA I L A B L E  T O  B U Y
S E P E R AT E LY.  A S  W E L L  A S  T H I S ,  L I M I T E D  E D I T I O N  T O T E  B A G S  W I L L  B E  AVA I L A B L E . . .










